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Charitable Grants GLVADA Cup Speakers Bureau

GLVADA’S NEWEST 
BOARD MEMBER
Jeff Baskin, co-owner of Wind Gap Chevrolet Buick, is the most 
recent member to join the GLVADA Board of Directors. Mr. Baskin 
was unanimously elected to the Board to fill a vacant seat at the 
April 23rd  board meeting.
After Mr. Baskin graduated from Easton High School and 
Bloomsburg University, he worked at several dealerships in the 
Lehigh Valley. He worked with Lexus for more than six years 
before being offered a position with Mr. Anderson Daub at 
Brown Daub Chevy in Nazareth. In 2002 Jeff was presented 
with an unbelievable  opportunity to partner with Bryan 
Gault in Wind Gap and become co-owner of Wind Gap 
Chevrolet Buick.

“We have a very loyal team in wind gap,” Mr. Baskin says,  
“and it’s reflected in our repeat customers, and the friendships 
we’ve developed over the years.” Mr. Baskin credits his great 
team for his ability to make a difference outside the 
dealership. He explained his willingness to take 
a leadership role in the association because “I 
am impressed that a group of competitive 
dealers can join together to bring awareness 
about our industry and make positive 
accomplishments to the community and to 
each other.”

Jeff has been married for 32 years to his 
wife Diane and they have two daughters 
Lauren and Cali.

Jeff Baskin, Wind Gap Chevrolet Buick

BOARD MEMBERS
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Vice President 
Brown Daub Dealerships 

Dave Sterk  
Secretary–Treasurer  
Ciocca Dealerships

Dean Rothrock 
Immediate Past President 
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Director 
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Bob Young 
Director 
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Jeff Baskin 
Director 
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Tom Kwiatek 
GLVADA, Executive  
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DEALERSHIP CHANGES
As constant as the flow of the Lehigh River, changes to 
the franchised, new car dealership landscape continue. 
Fortunately for our association and industry, these changes 
in ownership remain local. Unlike other parts of the 
country, the transfer of local dealerships does not mean 
an onslaught of national, public companies. Rather, the 
changes taking place among local dealerships rest in the 
hands of existing, family-owned businesses. 

 THE MOST RECENT OWNERSHIP TRANSACTIONS ARE :

1) The sale of Nazareth Ford by J. Shauger to Kurt Koch. 
The new name of the dealership is Koch Nazareth 
Ford.

2) The sale of Chevy 21 by Jerry Horst to Randy 
Lebowitz. The new name of the dealership is 
Raceway Chevrolet.

SEE YOURSELF IN THE NEXT ISSUE
If you would like something promoted in our newsletter such as a promotion, award, anniversary or any other noteworthy 
news please submit your stories to Tom Kwiatek at tkwiatek@ptd.net and/or Sarah Dams at sarah@sarott.com.

DEALER ALERT
In order to help us communicate effectively with 
specific staff who deals with key issues, GLVADA 
will be issuing a PERSONNEL UPDATE FORM for 
all dealerships to fill out and submit. Please be 
alert to an email notification regarding this that 
will deliver in the next few weeks.

In addition to these changes, we are proud to announce a recent expansion of one of our long time dealer members. 
The Kelly Automotive Group, headquartered in Emmaus, recently purchased Infiniti of Melbourne in Melbourne, 
Florida. They plan to build a new facility on US 1, approximately one mile from their existing Ford dealership. With this 
acquisition, the Kelly Group grows to 380 employees, operating 10 franchises in six locations in Pennsylvania and Florida.
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GLVADA 
Accepting 
Requests for 
CHARITABLE 
GRANTS
In 2010, the Greater Lehigh Valley Auto Dealers Association 
drastically changed its process of financially supporting its 
communities. Through the action of its Board of Directors, GLVADA 
created a Donations Committee, composed solely of dealer 
members. It was charged with the responsibility of overseeing 
the granting and distribution of charitable grants. While the 
Committee Chairman is required to sit on the association’s Board, 
other members do not. This meant membership was now open 
to all dealer members, through appointment by the committee’s 
chairman. This year the Committee’s chair is Keith Muir of Star 
Buick GMC.

Approximately $1 million has been awarded to 59 different,  
local nonprofit organizations since 2010. These monies come  
from our GLVADA Fund in the Pennsylvania Automotive 
Association Foundation, and a portion of the proceeds from our 
annual Auto Show.

As you can see from the adjoining press release, we advertise 
that GLVADA is accepting requests for funding up to August 6th. 
Generally, we receive between 50 and 60 requests each year. The 
Donations Committee will meet in mid-to-late August to review 
these proposals and formalize its recommendations to the Board 
of Directors for grant awards.

Following formal action by the Board at its September 
Meeting, successful applicants will be notified and invited to 
the Association’s Fall Membership Meeting where they will be 
recognized and receive their checks.

Our focus in 2019/2020, as determined by the Committee, will 
continue to be  those organizations serving children, youth 
and their families. Since preference will be given to those 
organizations where a dealer is involved, we ask all dealer 
members to call our attention to those agencies. In addition, 
we would also ask you and your employees to assist us in 
spreading the word of our charitable grants program to any 
charity in which they are involved.

 
June 10, 2019   CONTACT:  
Tom Kwiatek, Executive Director Greater Lehigh Valley Auto Dealers Association  tkwiatek@ptd.net        484-767-8457  

 
 
FOR IMMEDIATE RELEASE      

LV Auto Dealers announce availability of 2019-20 charitable grants   Nonprofits	can	apply	until	
August	6	 

LEHIGH VALLEY, Pa. - The Greater Lehigh Valley Auto Dealers Association’s announces that its foundation is currently accepting requests for funding for the period October 1, 2019, through July 30, 2020. Any 501c3 nonprofit organization can apply for a grant. In accordance with the foundation’s mission, preference will be given to local organizations providing services to children and youth and their families, and auto industry specific education and training. The priority for giving is local agencies, whose services support those individuals living and working in our community. 
 

The Greater Lehigh Valley Auto Dealers Association Foundation was established in conjunction with the Pennsylvania Automotive Association Foundation to enable the association to fulfill its mission to provide support to the community that its member dealers live and do business in. Through strategic investment in nonprofit organizations, the association and its member dealers strive to positively impact the citizens of the Lehigh Valley and surrounding areas.  

Applications for funding must be received by August 6, 2019, to be considered. Funding for any program or event occurring between October 1, 2019, and July 31, 2020 will be considered. Proposals requesting vehicles will not be accepted. Proposals can be submitted by mail or by email. All requests will be reviewed by the Greater Lehigh Valley Auto Dealers Donations Committee in August and approved by the association’s board of directors at their September meeting. Awards will be presented at the association’s 2019 fall membership meeting.  
 

Criteria and proposal guidelines are available on the association’s website: www.glvada.org. Requests and questions should be directed to the association’s executive director, Tom Kwiatek, 1275 Glenlivet Drive, Suite 100, Allentown, PA 18106-3107 or tkwiatek@ptd.net.   
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2019 GLVADA CUP  
Golf Challenge  
will be held early September at 
Moselem Springs Golf Club

The 2019 GLVADA CUP Golf Challenge 
has been scheduled for September 
at Moselem Springs Golf Club. As of 
this printing, the Committee is still 
considering the day for this year’s 
tournament, which will commemorate 
the tenth anniversary of this great 
event. VIAMEDIA has once again 
committed to serve as our Presenting 
Sponsor, as they have done each year 
of the event’s existence.
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While the word GOLF is in the title, this GLVADA event is 
more than just a fun tournament. It is a critical fundraiser, 
assisting the Association in its support of the Lehigh Valley 
community. Since 2010, the GLVADA CUP has generated 
more than a quarter of a million dollars ($270,000), which the 
Association has donated to 18 deserving local charities. The 
monies raised by the event are all a result of sponsorships from 
our associate members. In exchange for their support, these 
members receive valuable face time with dealers they serve 
and support. This makes the GLVADA CUP a valuable benefit 
of their membership, which in turn allows GLVADA to grow its 
membership base.

Whether they sell domestic vehicles or imports, our dealers 
share a lot in common, especially their constant struggle with 
their respective OEMs. By spending four-to-five hours with their 
counterparts, these dealers learn a lot about each other, and 
the commonalities that bind them in the automotive world. 
This aspect alone is reason enough for every GLVADA dealer 
to participate. Because of Viamedia’s sponsorship, the event is 
entirely free of charge for our dealers.

As always, the tournament will feature the Ryder Cup format, 
pitting domestic dealers against their import colleagues. Points 
will be awarded to the 2-man team in each of three six-hole 
formats. The team recording the most total points will win the 
larger dollar amount for their cause. Participation is limited to 
dealers, minority owners, general managers, chief financial 
officers and other top dealership managers.

The proceeds from the 2019 GLVADA CUP will be split between 
the GLVADA Endowment at Northampton Community 
College, and the GLVADA Speakers Bureau. Since both causes 
will focus on job creation for the local automotive segment, 
dealers’ involvement in the event will assist their employee 
recruitment efforts in the future. Please help us in this cause by 
playing in the 2019 tournament at Moselem Springs Golf Club. 
Sponsorship solicitation packets will be sent to all GLVADA 
associate members in the coming weeks.

Be sure to join us for the 2019 GLVADA 
CUP Golf Challenge.

GOLFING FOR EXPOSURE
As announced earlier this spring, GLVADA is continuing 
its sponsorship of large, well-attended charity golf 
tournaments, to expand the Association’s exposure, and 
that of its dealer members. To date, twenty-two different 
dealerships have displayed vehicles at events sponsored 
by GLVADA. Through this sponsorship, we negotiate the 
right to place as many as 16 vehicles on the course during 
tournament play. Best of all, there is NO COST to the dealer.

If you have not yet participated in a golf event yet 
this year, there is still time. GLVADA will sponsor the 
Lehigh Valley Chamber’s WALLA GAZOO Golf Classic 
in Bethlehem on Monday, August 12 at the Bethlehem 
Golf Club. If your dealership is interested in displaying a 
vehicle at this tournament, please contact Tom Kwiatek 
as quickly as possible.
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Cumulus Radio has announced its Summer Job Fair will 

be held at the Lehigh Valley Mall on Tuesday, 
July 30th. This is a GLVADA-sponsored event, meaning 
participation by member dealerships is FREE. GLVADA has 
negotiated 10 booths for the fair, and will assign them to 
dealers on a first-come, first-serve basis. 

Each approved dealership will received a skirted table, 
chairs, signage and a boxed lunch for its staff. All dealerships 
wishing to participate must complete and submit a Job Fair 
Confirmation Form to the GLVADA office. Dealers should 
provide their logo, URL, open positions and a link to any 
online application options to insure premium positioning on 
the Cumulus website for 2 weeks leading up to the show.

IF YOU ARE LOOKING FOR 
NEW HIRES, THIS IS A  
GREAT OPPORTUNITY! 

This will be the only GLVADA sponsored job fair this summer.

Troy Miller has been busy promoting the importance of automotive careers for young 
people through our new Speakers Bureau. Troy set up a display at the 2019 Auto Show as 
an introduction, and with some help from GLVADA service managers, he staffed the booth 
for the entire four-day run. While there, he was able to speak to both potential students, 
and more importantly, their parents.

Next, he was interviewed on-air at WGPA Radio in Bethlehem, joined by Mark Porcaro, 
Service Manager at Star Buick GMC Cadillac. Since Mark is also an instructor at 
Northampton Community College’s Auto Technology Program, it was doubly meaningful. 

In May and June, Troy presented the opportunities available in automotive careers to nearly 
200 students at the Upper Bucks Technical School, CIT in Easton, and Bethlehem Vo-Tech 
School. These presentations also enabled him to speak to their instructors about GLVADA 
dealers and their future employment needs. 

During these presentations, Troy was joined by Mark Porcaro; Mike David from Star Buick 
GMC; Kevin Wagner Service Manager for the Vinart dealerships; Joe Busfield, Service 
Manager from Faulkner Chevrolet Cadillac; and Dan Moyer, Fixed Ops Manager with the 
Kelly Automotive Group.

If you would like to include your service manager in upcoming presentations, please give 
Tom Kwiatek a call.

GLVADA Speakers Bureau 
Promotes Auto Careers

Summer Job Fair Scheduled
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UNIVERSAL 
TECHNICAL 
INSTITUTE  
is the newest 
Associate Member
TRAIN FOR THE SKILLS THAT CAN POWER YOU FORWARD

The advanced technologies of today’s vehicles put skilled 
technicians in high demand. A technical education from 
UTI can provide you with the experience and expertise 
needed by manufacturers, dealerships and repair shops 
nationwide.

UTI’S INDUSTRY RELATIONSHIPS

MANUFACTURER, EMPLOYER & AFTERMARKET 
RELATIONSHIPS

Industry relationships give our students access to state-
of-the-industry tools and technology that technicians are 
using in the field today. Those same relationships provide 
our students with access to the companies hiring for entry-
level positions in automotive, diesel, motorcycle, marine, 
collision, CNC.machining and welding industries.

TRAIN AT UTI IN EXTON, PA

At our Exton campus, our labs feature state-of-the-
industry equipment that gives students the hands-on 
training experience necessary to prepare for the shop 
environment. This campus also features a Roush Yates 
Power & Performance lab, where you’ll learn to tear down 
and rebuild engines. It also has a dedicated diesel lab 
featuring a full line of trucks and equipment.

3 programs: Auto, Diesel and Auto/Diesel Programs 

178,000 sq. ft. of campus area including classrooms and labs

16 labs and 44 classrooms 

2004 Year campus opened

Learn more at uti.edu/exton. 

Workforce Advice From One 
Of Our Associate Members

Dealerships today have mastered the use 
of demographics in marketing, but many 
have failed to use that same valuable 
tool to attract, manage & motivate, and 
retain employees.  We all know employee 
turnover is costly and disruptive to a 
business, impacting customer service, 
quality, and ultimately, profitability. 

The chart below shows demographic employee data from a 
local Lehigh Valley company.  You can see in the age-bands, 
this company’s workforce consists of employees from every 
generation.

What we’re finding is that managing multiple generations 
can create challenges – for managers and employees alike.  
Managers are traditionally those who have worked their 
way up in the organization and are highly knowledgeable 
in the business. But they don’t know how to motivate and 
keep younger workers engaged.  This is a problem when 
you recognize the future of the business is dependent on 
the company’s ability to “raise up” the next generation of 
employees and leaders. Another challenge comes from 
employees.  Experienced, loyal employees are tired of 
training new hires that might not be there in two weeks, 
they call out and leave more work for the ones who show up 
every day, and work instructions aren’t followed properly.

So, what should you be doing as a business leader to address 
workforce generational challenges?

• Analyze your employee demographics.

• Train Staff – provide the skills to identify what motivates 
one generation differently than another.

• New Hire Onboarding – review how new hires are 
“welcomed” into the organization and how you will 
provide feedback, training, and motivation.

These are just some suggestions that have worked for other 
organizations – remember, we’re all pulling from the same 
labor pool so you’re not alone!

Joanne Taylor, Director, HCM Managed Services 
NCR Payment Solutions 
office: 610.797.9500  |  mobile: 484.602.7125
joanne.taylor@ncr.com  |  ncr.com
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PLAN AND SAVE FOR A 
SUCCESSFUL RETIREMENT
When your plan contributions are deducted from your paycheck 
before federal income tax (and, in most cases, state income tax) is 
calculated, your contribution can reduce your current taxable income.

By contributing before tax in your plan, you have more money in 
your pocket than if you were contributing the same amount to an 
after-tax account.

Consider this example: Jenny earns $2,500 a month in regular 
pay and wants to save and invest $100 a month in the plan. Let’s 
compare how much she could save before tax (through the plan) 
and after tax (at a bank or in some other type of savings vehicle).

Benefits of before-tax investing

Contribution amount comparison

Now let’s see what potential earnings could be made from 
different monthly contribution amounts.

Accumulated account value comparison

We’ve seen the benefits of before-tax investing and determined 
how much Jenny might accumulate with different contribution 
amounts. Now let’s take a look at the chart below, which shows 
the correlation between Jenny’s desired monthly income and how 
much accumulated wealth she would need in order to sustain it.

For more information, call 844-401-NADA or visit nada401k.com

National Scope. Local Service.

AN ALERA GROUP COMPANY

BUSINESS HEALTH HOME AUTO

610.868.8507 | www.hmk-ins.com

REAL. LOCAL. 
SAVINGS.

(610) 437-7119
Dan Mensch
1952 Macarthur Road
geico.com/lehigh-valley

Some discounts, coverages, payment plans and features are not available in all states, in all GEICO 
companies, or in all situations. GEICO is a registered service mark of Government Employees Insurance 

Company, Washington, DC 20076; a Berkshire Hathaway Inc. subsidiary. © 2019 GEICO
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